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The "Warmth Turn" in Cross-Cultural Communication: A Practical Study of
"Warm Power" in Guangxi's Social Media Communication to Thailand

XU Yuan
(Guangxi Radio and Television Station, Nanning Guangxi 530022, China)

Abstract: This study focuses on the social media communication of Guangxi's mainstream media targeting
Thailand, exploring the practical logic and effect mechanism of "Warm Power" construction. Adopting a
comprehensive research approach integrating case study, textual analysis, and ecological analysis, the research
selects core institutions such as Guangxi International Communication Center and Guangxi Broadcasting and
Television Station, as well as representative accounts including Facebook/YouTube "Hello Guangxi" and TikTok
"Discover Guangxi", with their 2023-2024 communication content (including short videos, graphic information,
and live broadcast clips) as research samples to systematically analyze the communication ecosystem and strategy
system. The findings reveal that Guangxi has constructed a three-dimensional empathy network, with the
international communication center as the strategic hub, overseas social media matrix as the outreach layer,
publishing institutions as the value consolidation layer, and domestic service platforms as the internal circulation
layer. Through a trinity strategy combination of "Thai-ization" narrative (content grounding, discourse reference,
subject softening, and carrier deepening), refined niche communication (platform adaptation, interest focus, and
industrial integration), and "warm interaction" (flash mob co-creation, professional mutual learning, and immersive
visits), the communication effect has achieved phased evolution from flexible image display and emotional
identification accumulation to the construction of cross-cultural emotional communities. The conclusion holds that
"Warm Power", as a relational influence concept, represents the emotional upgrading of "Soft Power" in the social
media era. Its core lies in generating trust and affinity through sustained emotional interaction and relationship
accumulation, and local media, relying on their advantage in daily communication, have become important
"emotional interfaces" in the national international communication system. Based on this, it is suggested that local
media strengthen their cross-cultural operation capabilities and resource integration, establish a communication
evaluation system centered on interaction sustainability and relationship stability, and deepen collaborative
co-creation with media in target countries, so as to provide a warmer practical path for China-ASEAN

people-to-people exchanges.

Keywords: Warm Power; Niche Communication; International Communication; Local Media
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